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Abstract - The work opinion mining on comments is
an web application, in which all the registered users
were allowed to post their own ideas, leave comment
to existing post. This application mainly focus on the
comments by the registered users ,by mining  all these
comments individually through pattern matching
concept , Here we are using Naive Bayes algorithm
for pattern matching . The  overall status of the post
will be decided whether it is an positive or negative
post  by applying  mining on comments and the status
will be appeared along with the post  by  an emoji
representation, if the number of positive comments
are more than the number of negative comments then
the post will be considered as a positive and an
laughing emoji will be displayed along with the post
otherwise it is considered as an negative post and an
sad emoji will be appeared .such that the user can
easily identify the status of the post easily without
reading the overall content supported with the post.
Key words- Native Bayes, mining, clustering.
INTRODUCTION
Conclusion mining implies following public survey
about on a particular item or a thought or an article
from majority of audits which are accessible in web .
In this application , we proposed a methodology
which depends on SentiWordNet, which creates tally
of score words into three classes, for example,
positive, impartial, negative words for the supposition
mining task and assessed utilizing bunching
calculations like Naïve Bayes, SVM and Multilayer
Perception (MLP). . Assessment Mining on
Comments is a web application which gives survey of
the subject that is posted by the client. The System
takes remarks of different clients, in light of the
sentiment, framework will indicate whether the posted
theme is positive, negative or nonpartisan. We utilize
an information base of sentiment based catchphrases
alongside inspiration or pessimism weight in data set
and afterward dependent on these feeling watchwords
the status of the remark is spoken to
diagrammatically. When the client logins to the
framework, client can see his own status just as he can
see the themes posted by the administrator. At the
point when the client opens a post then he can both
view past remarks given by another clients and he can
likewise had a consent to add another remarks to that

post. Framework will utilize information base and will
coordinate the remark with the catchphrases in
information base and will predicts the status of the
point. Client can see or alter his own profile. The
function of the administrator is to include post and
includes catchphrases in information base. This
application can be utilized by clients who like to post
see about certain functions that is now held, or can
post about the functions that will be held. This
application likewise functions as an ad which makes
numerous individuals mindful about the subject
posted. This framework is additionally helpful for the
client's who need audit about their groundbreaking
thought. This framework is additionally helpful for
the client's who need survey about a specific function
that is posted. The quickly developing social web has
fundamentally added to this client produced
information including surveys, remarks, conclusions,
administrations and functions. This information is
valuable for the client just as the maker. The client
who posted his thought or an item in this application
then he can get a rude awakening about his thought or
item quality and shortcomings dependent on the
remarks only assessments of the clients who was an
individual from this application . Instructions to
investigate and sum up the perspectives
communicated in such huge opinioned text is another
developing field for research. This new examination
area is called sentiment mining. The zone of
supposition mining, likewise called feeling
investigation is worried about breaking down
individuals' assessments, conclusions, feelings,
assessments and mentalities towards articles, for
example, functions, associations, items, issues and
their highlights..

EXISTING SYSTEM
In the existing system, it takes more time to check
the status of an particular post. All the  comments
should be verified to see whether it is positive or
negative . the user needs to read all the comments of
the post to identify the post status.

 It is a time taking process.

 It requires more manual effort.
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 User find difficult in identifying the status
of the comment

PROPOSED SYSTEM
In the proposed system, users can easily find the
status of the post by emoji representation
assigned to that specific post based on comments
given by remaining members of this application.
so through emojies, the  user can save a lot of
time in finding status of a post instead of reading
all the comments.

 By using this application the time and effort
will be saved.

 It is a automated process so less manual
effort is needed.

 By diagrammatical / graphical
representation user can easily finds    the
status of the comment

Based on the following emojis the user can
understand the status of the post or an idea.

FUTURE SCOPE

As a future work we plan to use this application in
the Real-World social websites or in a employee
based companies or in online marketing
application  to reduce the time for  better
understading the idea or an  product.
CONCLUSION

This project provides a special feature i.e.., when
one user shares a post in this application, all the
registered users who were registered previously
with in this application  can  see the post and the
comments by other members and also can  leave a
comment to that post.Now-a-days the concept
Opinion mining  was being applied in almost each
and every business and social domains, because
opinions are key influencers of our behaviors. Our
beliefs and the choices we make, are largely based
on how others see and evaluate the world. For this
reason, when we need to make a decision we often
asks the opinions of others. This is true not only
for individuals but also for organizations.
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